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THE SITUATION IS POOR AND GETTING WORSE

Dislike of business is 
consistent and largely uniform...

And everyone thinks 
things are getting worse
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Think business 
is too focused 
on big profits

Favourability by sector and gender

Proportion of people who associate 
business with the following phrases:
 

Find large firms 
trustworthy

“Too much focus 
on making big 
profits” 
(to describe 
British business)

“Good for 
Britain”

“Socially 
responsible”

Think levels of trust in 
business have decreased 
in the last five years

“Without business we would have 
no economy”

“Businesses have no ‘role’ as such 
They don’t owe us anything”

“When businesses pay their taxes 
they also support the economy”

“I can’t emphasise enough that 
[businesses] are essential but in no 
way altruistic”

Perceived greed seems to be most 
common, but not the only explanation
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53%

53%

55%

64%

36%

36%

63%

63%

41%

42%

Banks

49%
44%

14%



27 /

SOME FACTORS MAKE A DIFFERENCE TO HOW BUSINESS IS SEEN

Things you can’t easily change1

80% 60%

64%
51% 28% 51%

36%

S
iz

e

N
at

io
na

lit
y

“Big businesses… see profit margins as 
the driving force above all else”

“The small businesses like ours… [are] created to serve 
a need in the community whilst making a living”

The fundamentals of your business2

The wider contribution3

A sense of local presence4

trust businesses with 
fewer than 50 
employees

say the same about 
1000+ people firms

say businesses 
which operate in 
the UK and other 
EU countries, are 

trustworthy

say businesses which 
operate worldwide 

and have their 
headquarters 
abroad, are 
trustworthy

say businesses 
which operate 

worldwide from a 
base in the UK are 

trustworthy

“Throughout its operations a business 
should be committed to ethical 
behavior and the contribution to 
economic development while 
improving the quality of life of the 
workforce and their families as well 
as of the local community and society 
at large”

“I love small local business and try to 
support them. They offer personal 
service, offer better customer care and 
support our local economy”

Believe tax is 
important to their 
view of a business

Inform their views 
of a business

of MPs say 
their experience 

as customer 
inform their 
views as a 
business

96%

of 18-24 
years old

of people aged 
65 or over

59%
of the public associate 
businesses in their 
local area 
with performing an 
important role by 
providing services

of the public say 
working 

conditions

78%

of MPs say 
how much tax a 
business pays in 

the UK

78%

of the public say 
customer 
service is 

important in 
informing 

whether they 
trust a 

business

94%

of the public say 
how a business 

treats the 
environment

70%

of the public say 
reliability is in 
the top three 

factors

43%

of the public say 
how much tax a 
business pays in 

the UK

67%

of MPs say the 
same of 
businesses 
in their 
constituency

86%

of the public say 
how a business 

treats its 
suppliers

70%

of the public say 
price or value 
for money is 

one of the top 
three factors in 

deciding 
whether to 

buy goods or 
services

79%

18%
of the public say 
businesses in the 
local area are too 
focused on making 
big profits




