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Introduction 

In the last quarter of 2011, Portland Communications and 

Tweetminster conducted a unique study into the use of Twitter in 

Africa. 

  

Through analysis of 11.5 million geo-located Tweets and a poll of 

Africa’s top Tweeters, the study surveyed Twitter traffic and trends 

across the continent. 

  

The first survey of its kind in this region, How Africa Tweets will 

serve as a benchmark for measuring the evolution of Twitter on the 

continent. 



The first pan-African Twitter analysis 

11.5 million geo-located Tweets 

analysed by Tweetminster 

500 of Africa’s top Tweeters 

surveyed 



1. South Africa 11. Sudan 

2. Kenya 12. Angola 

3. Nigeria 13. Namibia 

4. Egypt 14. Niger 

5. Morocco 15. Burkina Faso 

6. Algeria 16. Ethiopia 

7. Rwanda 17. Libya 

8. Tunisia 18. DR Congo 

9. Mali 19. Gabon 

10. Cameroon 20. Ghana 

Top 20  
(by volume) 



The top 20 countries represent… 

70% of Africa’s total population 

85% of the continent’s total GDP 

88% of Africa’s internet users 



Key findings 



Africa’s Tweeters are younger 

60% are 21-29 years old 

(the average age of Twitter users worldwide is 39)* 

*Source: www.royalpingdom.com 



Twitter in Africa is mainly used for 

social conversation… 

81% 
use Twitter to 

converse with 

friends 

68% use Twitter to monitor news 

…but it is also an important news source 



Twitter is becoming a key source of 

information in Africa 

“I rely on Twitter as a primary source of 

information on…” 

International news

Entertainment/gossip

National news

Politics

Sports

Employment opportunities

Health 21% 

22% 

43% 

55% 

68% 

69% 

76% 



Africa tweets mainly off mobile devices 

57% of Tweets were sent 

from mobile phones 

BlackBerry

iPhone

Android

Other



Twitter is helping to connect Africa 

60% mainly follow  

African Tweeters 

Proportion of Africa-based accounts  

followed by survey respondents 

0 100 

less than ¼ ¼ - ½ ½ - ¾ more than ¾ 



Social media is alive in Africa 

Facebook YouTube Google+ LinkedIn Foursquare

“As well as Twitter, I also use…” 

94% 

69% 

46% 

37% 

23% 



African Tweeters are using geo-location… 

…but there are still barriers 

privacy  
security 

lack of understanding 

Foursquare Path 

11.5m geo-located Tweets  

in 3 months  



High-profile African figures have begun 

to use Twitter 

Politics 

Media 

Business 

Development 

In Kenya, for example… 



About Portland 

Portland specialises in strategic 

communications in Africa. 

 

We have a track record of delivering  

pan-African and regional programmes  

right across the continent for high-profile 

individuals, multi-national investors and 

campaigning organisations.  

  

Portland’s Nairobi office is integrated into a 

network of top agencies across Africa. 

 

For more information, please visit: 

www.portland-communications.com 

 

And follow @PortlandComms 
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