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Steve Morris, 
Chair, Portland

A FORMIDABLE TEAM

4.

On election night in 1997, as news poured in of undreamt-of Labour gains, Peter Mandelson 
demanded to know “who are these people?” Always alert to trouble from the Left, his fear was 
that in Tory seats assumed to be unwinnable, cranks and Trots might have slipped through New 
Labour’s net of candidate selection. As it turned out, the ’97 intake was better known for “Blair’s 
Babes”. The knot of troublesome backbenchers in the new Parliament were mostly, like Jeremy 
Corbyn, survivors from the 1980s.

The same concern haunts any Labour leadership. Outsiders are often stunned to learn how 
difficult it is for a Labour leader to ensure that their own candidates are politically like-minded, let 
alone competent. Labour Party rules mean that there is a huge battle with different factions and 
personalities trying to smooth the path for their favourites, or block it for their rivals. Each selection 
is different, and there are numerous opportunities for the field to be narrowed or widened.

Anyone who has experienced a Labour Party candidate selection knows the process is opaque, 
arcane and brutal. Selection battles are a mix of cultivating departing MPs who leave their seats 
vacant, lobbying for long- and short-listing, grubbing for trade union endorsements, taking 
hundreds of cups of tea with local CLP members, and a side-salad of influence from Party HQ.

Keir Starmer’s team, scarred by the experience of dealing with the Corbynite takeover of the Party, 
have been firmly focused from Day One on securing a sensible slate of candidates, and keeping 
troublemakers and political liabilities to a minimum. They have largely succeeded.

This list of movers and shakers among the candidates selected so far reflects that success.  
As Conservative MPs are hanging up their boots in droves, ambitious people keen to play a part 
in getting Britain back on its feet are flooding towards Labour selections. The talent pool is far 
bigger and better than at the 2019 General Election.

The fact that Starmer’s Labour Party is attracting former military officers, people with business 
backgrounds and impressive records of achievement in other fields speaks volumes. This group 
of PPCs give a flavour of that bench strength in the future PLP. As the election nears, there will be 
further selections to come, and the scope for last-minute parachuting of favoured candidates into 
seats opens up. But for now, these are the ones to watch.



KEIR STARMER’S TEAM HAS KEPT A PRETTY 
CLOSE EYE ON CANDIDATE SELECTION... BUT 
EVERY PARTY ALWAYS HAS SOME WHO WILL 
BE LOOKING TO DO THEIR OWN THING

5.

Alastair Campbell, 
Portland Advisor and former Director of 

Communications and Strategy for Tony Blair

I don’t believe for one second the polls that suggest the Tories will be completely wiped out at the 
election and Labour will have more seats than at any time in their history.

But I do know we will be seeing a lot of new faces on the Labour benches, and where I suspect 
the polls are right is that they will be sitting on the government side of the Commons. Perhaps that 
explains why so far just 17 Labour MPs have announced they are standing down, compared with  
60 and climbing for the Tories.

What this means is that who these new MPs are and what they stand for really matters. If Labour 
do get a big majority, and stay in power for some years, then some of these new faces will become 
ministers, even future leaders.

Keir Starmer’s team has kept a pretty close eye on candidate selection, many will be closely aligned 
to his politics and his goals for government. But every party always has some who will be looking to 
do their own thing.

Over the coming weeks and months, ambitious PPCs will remain focused on convincing their 
prospective constituents to vote Labour. If they win, and help form a majority, they will become key 
figures in the government of the day. As the country gets to know them, we will be keeping an eye 
on them too.



MATTINSON VS LEVIDO – THE RED, BLUE BATTLE
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The big recent story about the polls has been that there has been no big story – apart from a rise in 
support in Reform. Many analysts believe this will not endure once voters start thinking about who 
they want as a government rather than making a protest. But alongside the leadership head to 
heads, one of the intriguing sub-plots is the battle of the pollster-strategists.

In the blue corner is Isaac Levido. The soft-spoken but steely Australian is universally liked by 
colleagues. Brought up in the tough school of Australian politics, Levido led the 2019 Tory campaign. 
He has one of the best understandings of how language can encapsulate and motivate sentiment 
of any communications strategist in the world. It was him who created “Stay Home, Protect the 
NHS, Save Lives” in the early days of the pandemic. 

In the red corner is Deborah Mattinson. Director of Strategy for Keir Starmer since 2021, her top 
priority has been winning back working and lower middle-class voters in the North and Midlands 
– “hero voters” as she calls them. At the forefront of her mind is the vital electoral logic that every 
vote taken from the Tories in winnable seats held by them effectively counts double for Labour. 
Labour’s new crop of MPs like ones we write about here have been chosen with a relentless focus 
on appealing to these voters. They are non-ideological problem solvers. Serious people for serious 
times.

The key task for Levido is bringing back as many Tory 2019 voters as possible and sowing doubt 
about Labour’s fitness for government. Mattinson’s task is to make sure Labour says and does 
nothing which makes Levido’s job easier. Both will be testing every policy proposal in dozens  
of polls and focus groups. Understanding how public opinion fits into policy-making means 
businesses and other organisations can better understand the choices that politicians make.  
And it can even help outsiders shape the political choices that go into manifestos – and the  
policies that an incoming government will adopt. Portland’s own in-house research team 
is ready to help you with doing just that.

Gabriel worked with Isaac Levido for the first six months of the pandemic in Downing 
Street, working closely with Deborah Mattinson’s research agency at the same time.

Gabriel Milland, 
Partner, Portland



A VIEW FROM THE INSIDE
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As we take a look into the profiles of some of Labour’s brightest, well-connected talent, its worth 
remembering what is currently driving Labour PPCs. Ultimately their time is in high demand,  
as they often balance campaigning with a second job. They are ruthlessly focused on personal 
and local campaigns, and what aligns with their constituents. And with high contact targets from 
Labour HQ, now more than ever PPCs are having to prioritise what can win them the election. 

However, it’s not just meeting contact targets from Labour HQ PPCs are focused on, with social 
media being one of the biggest campaign tools, gathering social content has become increasingly 
important for candidates. But with daily messaging engagement from Labour HQ its unlikely 
a candidate will digress too much from political party messaging. 

At this point in the election cycle, no public affairs strategy is complete without a comprehensive 
approach to PPCs. With some polling claiming there could be 200 new Labour PPCs, engaging now 
is a must. 

Right now they are grappling with a never ending list of tasks, targets, briefing calls and 
constituency emails. Given their focus on the constituency they’re contesting, any insight, polling 
and stats that offer them direction into local voter opinion, or how they are viewed, is often well 
received. Provide PPCs with opportunities for local stories or an insight to local data or some intel 
in a policy area you know they are already engaged in. 

Jade Botterill, 
Director, Portland and Labour PPC for Ossett and Denby Dale



SUMMARY
In this guide to Starmer’s prospective parliamentary candidates 
(PPCs) we have highlighted 30 Labour candidates who are 
set to make an impact if they are successful in securing a seat 
at the next general election. They are split across nine key 
business areas, with additional cross-sector inclusions. We 
have analysed their political experience and profile in Labour, 
providing our expert insight into what makes them stand out.

This is not an exhaustive list, but a selection of interesting 
candidates to watch to help businesses navigate what could 
be a large shift in the makeup of Parliament. With additional 
Labour PPCs yet to be announced, the landscape may well 
evolve over time.
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INFLUENCERS
These PPCs have robust Labour credentials, pre-existing profiles and are impeccably well-networked. They can be expected to 
make a splash if they join the green benches. 
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ECONOMY
There is no more important battleground for Labour than the economy. If it were to enter government, the Party would need 
its MPs’ backing on difficult choices around spending, growth and supply side reform. New MPs could bring strong economic 
know-how into the Party, ranging from an intimate knowledge of the private sector and entrepreneurialism to academic 
expertise and a strong understanding of government economic processes. PPCs who prove their value will be well-placed 
to rise quickly in a party where this will be the priority.
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HEALTH AND THE LIFE SCIENCES
Health is at the core of Starmer’s five missions for government, and a key voter concern. It will be a policy area where Labour is 
under intense scrutiny. We can expect to see it feature heavily in General Election campaigning, and there will be immediate 
pressure on Starmer and Shadow Health Secretary, Wes Streeting, to deliver in this area in the event of a Labour government. 
The PPCs with specific experience in the life sciences industry, government and the NHS itself are set to play a key role as the 
Party looks for Champions to allow them to reform the NHS, cut waiting lists and deliver on a preventative health agenda.
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ENERGY AND SUSTAINABILITY 
Energy will be one of the most challenging policy areas for a future Labour government. After the climbdown from £28bn to 
under £15bn committed to the Green Prosperity Plan, it is clear these plans will be refined further if Labour enters government. 
The size of any Labour majority, and the strength of feeling of new MPs about energy policy, could determine 
how ambitious the Party truly is. PPCs could be key in shaping how this dynamic plays out. 
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TECH
Labour has avoided concrete policy pledges on technology. Behind the scenes, think tanks and other third parties are playing an 
important role in policy development arounds areas, including AI. Incoming PPCs therefore could have an important immediate 
role in shaping policy for an incoming Labour government, particularly those with the public profile industry expertise and 
Labour connections required to drive action. 
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TRANSPORT 
Labour’s position on transport is centred on a drive to renationalise the railways, with efforts from advisers to push the 
introduction of a National Transport Bill in the first Parliament after the General Election. This is one area where a cadre 
of capable and tested former Shadow Ministers with transport experience have been tipped for early frontbench roles. 
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BUILT ENVIRONMENT / HOUSING 
Housing and the built environment has become a key dividing line between Labour and the Conservatives. Starmer has been 
unequivocal that Labour will be the party of housing, with the reinstating of mandatory local targets and changes to the 
planning system. This is one area where backbench opinion matters more than ever – as the Conservative Party found when 
they attempted to reform planning. PPCs with experience in this area could play a key role in championing reform and calming 
nerves of other newly elected MPs who may be worried about constituents’ objections to relaxed planning rules. 
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CREATIVE INDUSTRIES & ENTERTAINMENT
Creative and entertainment are areas where Labour has positioned itself as a friend to the sector, but with limited 
funding commitments to back this up. Often an area of policy-making where Parliament lacks first-hand experience,  
and with AI poised to transform the creative sector, PPCs with knowledge and real-world experience could help drive 
this sector up the political agenda.
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DEFENCE
Long a major Conservative strongpoint, Labour is keen to prove its credentials around defence. The Party has been clear that 
its commitment to NATO and the nuclear deterrent is unequivocal, and has made strong national defence one of the pillars 
to deliver on its five missions. As the geopolitical landscape grows ever more perilous, these PPCs could become an important 
voice in the debate about future UK defence spending. 
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INTERNATIONAL DEVELOPMENT
Experts in international development often have two clear asks: to increase the percentage of GDP spent on aid to 0.7% and 
to extricate the international development department from the Foreign Office. However, on these issues, Labour’s position 
has been unclear, a position that will not hold if Labour enters government. Dangerous global conflicts and increasing refugee 
crises could embolden the third sector and PPCs to challenge a potential Labour government to reshape the UK’s approach to 
overseas aid.
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Crisis and reputation management
Our specialists can mobilise quickly to provide expertise on 
24/7 media handling, litigation comms and round-the-clock 
monitoring

Data, research and polling 
We offer our clients the benefits of a full-service research 
agency, with our capabilities including polling of close to any 
audience in markets across the world and in-depth interview 
studies with key figures and targets 

Digital 
We offer brand building and management in the digital world,  
digital intelligence, strategic reviews and capability building 
for clients

Employee engagement 
We help clients with the issues that impact employees most, 
such as pay and benefits, diversity and inclusion, performance 
management, cybersecurity, flexible working and leadership 
change

Financial comms 
We provide comprehensive capital markets counsel advising 
on transactions including M&A activity, often cross-border, 
IPOs, SPACS, and special situations and fund communications, 
including capital raisings

Health 
We have extensive knowledge of the trends, stakeholders 
and issues influencing UK, EU and global health debates and 
policymaking. We use this understanding to bring together 
hard to replicate teams and support clients in their work to 
turn valuable insights science and innovation into sustainable 
solutions to urgent health issues

We offer many more services across the world, including in 
Doha, Nairobi, Singapore, Washington DC and Brussels. 

If you’re interested in finding out more, please do get in touch.

This guide is just one way  
that Portland is supporting our  
clients to engage effectively with  
the Opposition and prepare for a  
potential future Labour government.

At Portland, we advise some of the world’s most exciting 
businesses and organisations, and help them make an 
impact on the debate, on the decision and on the  
bottom line. 

Our teams draw on specialist expertise gained from decades 
of political, corporate, media, healthcare and creative 
experience, and we help leaders in business, philanthropy 
and international affairs to make a measurable impact on 
the world. 

We are keen problem solvers and thrive when faced with 
complex challenges. These often span multiple issues, 
channels, markets and audiences, and require an integrated 
and thoughtful approach to problem solving. Portland is 
proud of our market-leading offering across: 

Public affairs 
We provide deep insight into the political landscape and 
advise our clients on how to navigate and influence their 
operating environment

Corporate comms 
We advise and build comms strategies for major corporates, 
challenger brands, campaign groups, charities, and industry 
bodies

Creative, content and design 
We develop concepts, campaigns and collateral across all 
channels: from social media, outdoor advertising, and video to 
report designs, radio scripts and web content 
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Twitter:

@PortlandComms

Linkedin:

company/portland-communications

Website:

www.portland-communications.com
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